“Consumer Choice” Presentation
to AB 1296 Stakeholder
Workgroup

Betsy Imholz
Consumers Union
May 10, 2012

ConsumersUnion

POLICY & ACTION FROM CONSUMER REPORTS



| THIHESTOCHK

S W
; iiiii’ﬁaa

I — -
i T rriEsT 0T 1 =
- l | & '_
I LA : T
- --d"- S—
i Wims

TR 11 L) -t MR
| O — S

_ h\' ‘I_
H‘l—ﬂ&—___ LT

—
.-H -Tl|i -
Tl el o
il i

o s = 1__!“_"!"'”' -E

ConsumersUnion

POLICY & ACTION FROM CONSUMER REPORTS



Literature review findings

¢ Less is more — choice overload is paralyzing

¢ Interventions can help:
= Customized decision aids
= Standardized information
= Displaying and symbols

= “Just-in-time information”/layering
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Massachusetts Health Connector

Account Login - E-Pay - En Espaiiol - Help - Contact Us
(o: HealthConnector

Health Insurance for Massachusetts Residents Find Insurance Health Care Reform About Us

Crrerview Find a Plan FAC

Print thiz page
— go back

BROWSE PLANS: 2 benefits packages (What's a benefits package?) ? [16 plans]

Sort plans by |Eleneﬁts package ;l
You've
Show Plans. Then choose up to 3 to compare. Click Continue at bottom.
selected g P
Benefits package =
" Bronze - =21
¥ Silver 5 u Annual Out = QQ Q
I Gold Annual of Pocket Doctor Emergency Hospital
Monthly Cost Deductible Max. WVisit Generic Rx Room Stay
= STANDARD BENEFITS FOR ALL SILVER LOW PLANS ——
Warrow by provider Silver Low Benefits Package s _' N i _ S Sl
& plans available $461 BL000 Gl ) | S N0 G = deductible,  deductible,
52,000 54,000 520 copay $15 copay then 5100 Hico 't
B Hide Plans | About Silver Low (fam.} (fam.} copay copay
o 5460.61
i | 3461.86
5400 0
3500 1= 7~ Heighbathood .
$E00 (2 L 6P HodihPlan 548518
700 (2
5800 2 | | TUFTS ifi Health Plan 3563 .59
Greater than 5800 (1)
=l
?aa_irigt‘.-' by insurance L I ccmml...inrty %508 00
BMALLER METWO RN
BMC HealthMet Plan (2 @
Blue Cross Blue Shield | | - - 3648 67
of Massachusetls =z
CeltiCare (2 ) -il-
Tatkor | | - =]
Fallon Community I community 3680.00
Health Plan (=
ﬂg:;ar_-:l Pilgrim Health - @ mﬂﬁlsﬂm %729 81
Meighborhood Health
= = = STANDARD BEENEFITS FOR ALL SILWER HIGH PLANS
Plan iz Silver High Benefits Packages S ow o

| ConsumersUnion
Website accessed May /7, 2012 POLICY & ACTION FROM CONSUMER REPORTS



Massachusetts Health Connector

nd WSOl Lognt - C—ray - Ol CESpalill - nep - L idc Us

G.) HealthConnectqir iy

Find Insurance Health Care Reform

Health Insurance for IV

«— go back

Compare plan details then choose a plan to enroll in or g

o back to view others.

Owerview Find a Plan FAG

Print this page

Insurance Carrier

= MCQA Rating

Benefits Pachkage

About Benefits Package

Plan Hame

2z Provider Netwaork

Scroll down te choose this plan

CELTICARE

CeltiCare

—MNIA
Hot yet rated - new insurer

Silver Low

About Silver Low

+« Highest annual
deductible compared to
other benefit packages
in Silver

Mo deductible for visits
to the doctor

Frescription copays are
lower for most generics
higher for most brand-
name drugs.

Always check the details

of a plan before you buy

it.

CeltiCare Solution 1000
CeltiCare Direct

Scroll down to choose this plan

;EM“FI"'I.::F:
Get mare
BMC HealthMNet Plan

—MNIA
Mot yet rated - new insurer

Silver Low

About Silwver Low

= Highest annual
deductible compared to
other benefit packages
in Silver

* Mo deductible for visits
to the doctor

* Prescription copays are
lower for most generics

higher for most brand-
name drugs.

« Always check the details
of a plan before you buy
it

BMC HealthMet Plan Silver Saver

BMAC Healthblet Plan Select

Scroll down to choose this plan

&

Blue Cross Blue Shield of
Massachusetts

g

4 out of 4 stars

View insurer's report card

Silver Low

About Silver Low

= Highest annual
deductible compared to
other benefit packages
in Silver

* Mo deductible for visits
to the doctor

* Prescription copays are
lower for most generics

higher for most brand-
name drugs.

* Always check the details
of a plan before you buy
it

HMO Blue 51000 Deductible

HEAT Blie

ConsumersUnion

POLICY & ACTION FROM CONSUMER REPORTS

Website accessed May 7, 2012



Massachusetts Health Connector
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Recommendations

11110 1 o 1 1

Manageable number of plan choices
“Plan Chooser” decision aids
Standardized key information
Layered, trustworthy information
Consumer assistance

Ongoing consumer testing
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— What's Behind the Door:
BhIEF Consumers' Difficulties
SR 202 Selecting Health Plans

S b ARY

Corsumer testing by Corsurmers Union confimmes the widely held perception that people struggle to undestand
their health inzurance policks. This infomation gap has grave consequences for corsurmers and forthe
suceess of most health reform appraches. Indeed, impmving corsumers' ability to shop inthe hea lth
irsurance marketplace is anarea of geat untapped potential. But realizing this potential will mquir a rulti-
layerd palicy approach. |t will equire greater standa Mization of pmoducts in the marketplace, 2 bng with
better tools farcommunicating bealth plan features to corsumers. Both strategies will mequire an in-depth
understanding of how consumers shop for coverage and the tarners they face. Rigorousconsumertesting
prowides the nuanced information that can lead fo measurable impowements in corsurmer understanding. This
brief highlights the findings fromn thee consurmertesting stodies, These consolidated results provide 2 stmong
foundation for mgultony and legizlative efforts fo enact policies and provide tools that impmowe consumers’
urderstanding of fealth irsuranee, aswellas heatth plans’ own efforts toimpmowe custoree r oo rmmu nications.

Consumer testing by Consurners Union confinms the widely held perception that
people struggle to understand their health msurance policies. These diffieulties
are so profound that the vast maj oty of consumers are essenfially being asked
to buy a very expersive product—entical to their health—while blin dfolded. As
in the gamne show “Let's Make a Deal ™ they roust maake 3 selection without
Imowing what's behind the door? This informaation gap has grve consequences
for corsumers and for the success of most health reformn approaches.

Why Engage In Consumer Testing?

If policymnakers or regulators start with an incomplete or ermnecus
understanding of how consurners shop for health insurance, they will not design
approprizte policies or regulations. However, these entities are harnpered by a
wery lirndted araount of dats on how consurners shop and the barmiars they face.
There is 3 geveral pacepton that shopping for and using health imsurance is
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[[ssue Brief

Making Health Insurance Cost-Sharing
Clear to Consumers: Challenges in
Implementing Health Reform’s Insurance
Disclosure Requirements

Ly Quiney, WA .
ConsuMERs UTHI0H

ABSTRACT: The Aff ordable Care Act calk for a newr healh meurarce disclosure fonm,
called fhe Smronary of Berefite and Coverage which uses 3 fixed koeout and standard
termre and defindtions to alloer conamhers to comtpare be alth arance phns and mder-
stared termes of coverage, This briefreports onfindings from a Connmners Thdon stady fut
exarnied conammers” frdth] reactons to the fomm, Testing revealed that conammers were
ahle o use the formee to rake bypothetical choice s amorghe alth plane . Honarever the shady
aleo fonmd deep-seated corfusion and lack of confidene e with espect to heaX¥h plan cost-
sharitg, The s fhodigs hawe significart frpdic stiones for agewermes providig comparative
disp Jaye of e alth doarance fommation, Hie the fiuhme state e sochange ¢, and for policies
fhiat 1e b om the abiliy of connmners to make forrre d healh o e prarchasing deci-
ciohe, quch ag “Connmher- driven bes B care P policks.

E A

OVERVIEW
The Affordable Care Set calls for a rew health imsurance disclosure fomm, called
the Sunmnary of Berefits and Coverage (Summary of Coverage), whichuses a
fizced layoutand standard terms and definitiors to allowr consuners to compare
healthinsuzance plars and undes tand tenms of coverage. The law requites all
Isurance plans—gwup ad nongroup, grandfathered and nongrandfathered—to
wse this form, beghming in 2012, At that time, maore than 180 nollion Americans
will be using these foons and relying on them tourderstard and select health
insurance plans.®

The legislation cortains several requilements goverming the form’s
desizr® The fomn cannot be more than four pages in length In addition, it noost
inchade : unifoem definitions of conenon imurance and medical fen | a coverage
description, inchiding cost-sharing for major benefits (e.g., mental health visits),
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