Opportunity Knocks



Opportunity Knocks Psychiatric Hospitalizations

Enrollment _

through ® Number of hospital days in 12 mos

December 2009 prior to enrollment
MN=125
B Number of hospital days since
enrollment
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Mumber of Days

Avg. Number of Days in Program per Consumer = 496.08

Actual Post-Enrallment Days = 404
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~ Opportunity Knocks Incarcerations

Enrollment

through : _
December 2009 ®m Number of days incarcerated in 12

months priorto enrollment
N= 125 i

- Mumber of days incarcerated since
- - - enroliment
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go00 7

so00 7 [T o19%
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Avg. Mumber of Days in Program per Caonsumer = 496.08

Mumber of Days
Actual Post-Enrollment Days = 1,091



* Opportunity Knocks Ho”melessness

Et”r::’;lljgim = Number of homeless days during 12
December 2009 mos prior to enrollment
N =125
B Number of homeless days since
) enrollment (INCLUDING SHELTER
CR TEMP HOUSING DAY S)
14,000 +
12,000 ~
10,000
8,000 +~
73.3%
6,000
4000 +
2.000 +
0+

Avg. Mumber of Days in Program per Consumer = 496.08
Mumber of Days

Actual Post- Enroliment Days = 4,485
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Opportunity Knocks Hc_>r_n-e'l_e_ssness

Homeless at Enrollment vs. Homeless on December 31, 2009

Enrollment

DectehrrnabuegrhEDUH B Number of consumers homeless at

N= 125 enroliment

® Mumber of unduplicated consumers
homeless as of Decemnber 31, 2009
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Opportunity Knocks Employment Days
Enrollment )
through ® Mumber of days employed in 12
Dec:ﬁrgbﬁzrsﬂ]ﬂﬂ mos priorto enroliment
) B Mumber of days employed since
enroliment
10000
8,000 i P /
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- 202.6%
4,000 +
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0+ . -

Ava. Mumber of Days in P'r;:: ram per Consumer = 496,08
Mumber of Days d v drame

Actual Post-Enrollment Days = 13,221



"~ Opportunity Knocks Employment Number
of Consumers

Enrollment

through
December 2009 B Mumber of consumers employed

N= 195 in 12 mos prior to enrollment

B Mumber of consumers employed
since enrollment

40 +

35

25
: 168.8%

20

15

10

-
Avag. Mumber of Days in Program per Consumer = 496,08

Mumber of Consumers

Actual Post - Enrollment Consumers = 58



Opportunity Kn.o”cks .
Consumers in School

Enrollment
through )
Decembegrz[][m Mumber of consumers in school
M=125 during 12 mos. priorto enrollment
B Mumber of consumers in school
since enrollment
15 _
20
15 - 61.5%
13
10 =
5 —_
[ -
Avg.MNumber of Days in Program per Consumer = 496.08
Mumberof Consumers

Actual Post-Enrollment Consumers = 28



Discharge Reasons
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