
STATE OF CALIFORNIA—HEALTH AND WELFARE AGENCY PETE WILSON, Governor 

DEPARTMENT OF HEALTH SERVICES 
714/744 P STREET 
P.O. BOX 942732 
SACRAMENTO, CA 94234-7320 

      
      
      

January 26, 1993 

Letter No.: 93-05 TO: All County Welfare Directors 
All County Administrative Officers 
All County Medi-Cal Program Specialists/Liaisons 

SUBJECT: ACCESS FOR INFANTS AND MOTHERS (AIM) PROGRAM ADVERTISEMENTS 

REFERENCE: ACWDL #91-109 

The purpose of this letter is to provide you with an update on the Access for  
Infants and Mothers (AIM) Program, and let you know about some upcoming AIM  
advertisements in specified areas. As you know, AIM is a health insurance  
program for specified pregnant women and infants which is administered by the  
California Major Risk Medical Insurance Program (MRMIP). The objective of the  
AIM Program is to provide affordable coverage to the uninsured population of  
low—income pregnant women and infants who do not qualify for Medi-Cal because  
of excess assets, or who have income which would require them to pay a share  
of cost (SOC). Eligibility is based on family income below 250 percent of the  
Federal Poverty Level (no asset test). 

The latest approach of the AIM outreach campaign, which will begin in early  
January 1993 and run through June 1993, is to reach uninsured pregnant women  
through an aggressive community marketing effort. The campaign will utilize  
the PennySaver and ADVO direct mail advertisements to reach the target  
population in selected zip codes. To identify the areas where this campaign  
would be the most effective, the AIM Program obtained a report that listed the  
number of women who were uninsured at the time of their delivery, by zip code.  
(Zip codes with 50 or more uninsured pregnant women were targeted.) We have  
enclosed a listing of the targeted zip codes for your information. 

A full-page insert in the PennySaver and ADVO mailings will briefly explain  
the AIM program and includes an income eligibility chart. Readers are  
instructed to fill in an Information Request Form or call the AIM toll-free  
line (1-800-433-2611) to obtain more information about this program. It  
should be noted that if the woman's income is higher than the amount listed on  
the income eligibility chart, the ad states that she may qualify for Medi-Cal  
and to contact her local county welfare department to determine where to  
apply. Once these ads begin, counties may receive some increase in the number  
of inquiries/applicants. 
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Counties may obtain more information regarding this advertising and the AIM  
program by contacting the AIM program directly at (916) 324—4695. If you  
have any questions regarding this letter, please contact Lisa Reagan at  
(916) 657-3719. 

Sincerely, 

ORIGINAL SIGNED BY 
Frank S. Martucci, Chief  
Medi-Cal Eligibility Branch 

Enclosure 
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48

.1
 

P
ic

o
 R

iv
er

a*
 

90
66

0 
0.

1 
84

.4
 

A
rt

e
si

a
* 

90
70

1 
5.

9 
21

.3
 

B
e
llf

lo
w

e
r*

 
90

70
6 

1.
8 

19
.2

 
P

ar
am

ou
nt

* 
90

72
3 

2.
9 

56
.6

 

S
an

 P
ed

ro
* 

90
73

1 
3.

9 
41

.6
 

W
ilm

in
g

to
n

* 
90

74
4 

2.
2 

76
.7

 

C
ar

so
n*

 
90

74
5 

6.
9 

37
.0

 
L

o
n

g
 B

ea
ch

* 
90

80
4 

$2
8,

06
4 

40
,3

11
 

51
.3

 
48

.7
 

7.
3 

8.
6 

90
80

6 
$2

6,
87

0 
35

,0
78

 
50

 
50

 
26

.3
 

20
.7

 
90

81
3 

20
.9

 
42

.5
 

A
rc

a
di

a
* 

91
00

6 
0.

2 
11

.1
 

G
le

nd
al

e*
 

91
20

5-
06

 
P

ac
oi

m
a*

 
91

33
1 

11
.9

 
63

.3
 

R
es

ed
a*

 
91

33
5 

1.
7 

16
.6

 
S

an
 F

er
na

nd
o*

 
91

34
0 

4.
8 

74
.9

 
91

34
2 

8.
7 

41
.2

 

M
is

si
o

n
 H

ill
s*

 
91

34
4 

1.
7 

10
.5

 
S

un
 V

al
le

y*
 

91
35

1 
0.

8 
11

.4
 



Pa
no

ra
m

a 
C

ity
* 

91
40

2 
4.

2 
26

.7
 

N
or

th
 H

ol
ly

w
oo

d*
 

91
40

3 
1.

3 
7.

9 
91

40
6 

2.
3 

21
.2

 
91

60
5 

2.
4 

39
.1

 
91

60
6 

2.
4 

33
.8

 
A

zu
sa

* 
91

70
2 

1.
3 

47
.3

 
B

a
ld

w
in

 P
ar

k*
 

   
   

   
  

1.
0 

69
.8

 
El

 M
on

te
 

91
73

2 
$2

8,
99

9 
49

,79
4 

50
.4

 
49

.6
 

0.
6 

67
.5

 
91

73
3 

$2
8,

54
7 

40
,4

59
 

48
.7

 
51

.3
 

0.
1 

8
4

.6
 

G
le

m
do

ra
* 

91
74

0 
0.

9 
12

.2
 

In
du

st
ry

-L
a 

Pu
en

te
* 

91
74

4 
4.

1 
63

.7
 

91
74

5 
1.

2 
31

.3
 

91
74

8 
2.

6 
29

.3
 

M
on

te
re

y 
Pa

rk
* 

91
75

4 
0.

8 
48

.0
 

D
ia

m
on

d 
ba

r*
 

91
76

5 
5.

3 
16

.5
 

P
om

on
a*

 
91

76
6 

10
.6

 
49

.8
 

R
os

em
ea

d*
 

91
77

0 
0.

3 
67

.3
 

S
an

 G
ab

rie
l*

 
91

77
6 

0.
5 

52
.9

 
R

id
ge

cr
es

t*
 

93
55

5 
La

nc
as

te
r*

 
93

53
5 

P
al

m
da

le
* 

93
55

0 
W

es
t 

C
ov

in
a*

 
91

79
0 

4.
9 

27
.8

 
Al

ha
m

br
a*

 
9

18
01

 
0.

9 
44

.2
 

91
80

3 
0.

5 
54

.7
 

W
al

nu
t*

 
91

78
9 

3.
9 

24
.4

 

*N
o 

m
at

ch
 w

ith
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on
ce

nt
ra

tio
n 

o
f u

ni
su

re
d 

m
ot

he
rs

. 
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