
STATE OF CALlFORNIA—HEALTH AND WELFARE AGENCY PETE WILSON, Governor

DEPARTMENT OF HEALTH SERVICES
714/744 P STREET
P O BOX 942732

SACRAMENTO, CA 94234-7320

December 3, 1992

Letter No.: 92-72TO: All County Welfare Directors
All County Medi-Cal Liaisons
All County Health Officers
All County MCH Directors
All County CPSP Coordinators
All County CHDP Directors

SUBJECT: BabyCal Campaign Update

REFERENCE: ACWDL 92-24, ACWDL 91-91 and ACWDL 91-37; Information Letters  
Dated July 18, 1991 and July 30, 1991

This letter is to let you know that, beginning in mid November 1992, the  
Department's BabyCal Outreach Campaign will release new advertising  
commercials utilizing television, radio, billboards, etc. to communicate the  
Department's expanded message for Phase II: "Take care of yourself while  
pregnant, your baby is counting on you."

During the evaluation of Phase I, we conducted interviews with 800  
low-income pregnant women throughout the State. It was very encouraging to  
learn that 84 percent of the respondents recalled advertising related to  
prenatal care and having a healthy baby. Sixty-one percent specifically  
recalled our BabyCal advertising. While awareness is important, it is action  
that is the greatest indicator of success. That is why we were pleased to  
learn that 29 percent of the pregnant women surveyed who had unaided recall  
of our advertising said that they made an appointment for prenatal care as a  
result of our advertising, and 27 percent of these women applied for Medi-Cal  
as a result. This news is encouraging and we hope to increase these  
percentages over the next few years.

Based on the evaluations and feedback we received during Phase I, we learned  
that our initial message, "Get prenatal care. The State of California can  
help you," was effective and valuable. However, it was time to expand our  
objective. There are additional messages that pregnant women need to hear and  
understand if BabyCal is going to have a significant and long term impact on  
low birth weight and infant mortality. Based on research and input from  
health care professionals, it was decided that our new expanded message should  
target a pregnant woman's lifestyle and habits, with an emphasis on the  
consequences of unhealthy behavior.

With these new objectives in mind, the BabyCal campaign has broadened its  
focus to include the need for healthy behavior and the risks of drug, alcohol  
and tobacco use during pregnancy.
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TU
N

E IN
Baby C

al radio advertising has been purchased for July-D
ecem

ber 1992. To  
hear the B

abyC
al ads in your local m

arket, tune In to the follow
ing stations:

E
nglish Language

S
panish Language

B
akersfield

K
K

X
X

-FM
 105.3

K
S

U
V

-F
M

 102.9  
K

A
F

Y
-A

M
 970

Fresno
K

Q
P

W
-F

M
 101.9  

K
T

H
T

-F
M

 1027
K

O
Q

O
-A

M
7

9
0

  
K

O
JJ-F

M
 100.5

Los A
ngeles

K
P

W
R

-F
M

 105.9  
K

K
B

T
-F

M
 92.3

K
T

N
Q

-A
M

 1020
K

L
V

E
-F

M
 107.5

R
edding

K
N

N
N

-F
M

 99.3
none available

R
iverside/S

an B
ernardino

K
G

G
1

-F
M

 99.1
K

N
S

E
-A

M
 1510

S
acram

ento
K

S
F

M
-F

M
 102.5

K
X

O
A

-A
M

 1470
K

X
O

A
-FM

 107.9

K
R

C
X

-A
M

 1110

San D
iego

K
K

L
Q

-A
M

 600  
K

K
L

Q
-F

M
 106.5  

X
H

T
Z

-F
M

90
.3

X
E

M
O

-A
M

 860
X

H
F

G
-F

M
 107.3

San Francisco
K

M
E

L
-F

M
 106.1

K
S

O
L-F

M
 107.7

K
H

Q
T

-F
M

 97.7

K
IQ

1
-A

M
 1010

K
B

R
G

-F
M

 104.9
K

R
R

S
-A

M
 1460

S
tockton

K
W

IN
-FM

 97.7
K

C
V

R
-A

M
 1570




